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Rory King is a multidisciplinary designer, creative director, and educator based in New York City. In addition to his studio 
practice he has taught multidisciplinary design courses at Pratt Institute and Wayne State University. He received his MFA from 
Cranbrook Academy Of Art.

Selected clients include Vox Media, New York Magazine, Sony Music Entertainment, Koto, Instrument, Look Inc., OnePlus, Sylvain,  
Noë & Associates, Listen, Pratt Institute, Anomaly, Bloomberg Businessweek, Mold Magazine, Cranbrook Art Museum.



CODE CONFERENCE 2023
 
CREATIVE DIRECTION, DESIGN

2023

The concept behind Code’s identity system is that of growth and impact. The shapes don’t have to be overly regimented or 
mathematically incremental in their size relationship. The idea is that every composition, in spirit, speaks to something that starts 
with Code and grows from there. It’s a system that shouldn’t only be fun looking but fun to create. It lives between predictability 
and volatility. Never expected but not random either.



CODE CONFERENCE 2023
 
CREATIVE DIRECTION, DESIGN

2023

Experiential



CODE CONFERENCE 2023
 
CREATIVE DIRECTION, DESIGN

2023

Experiential



ALFRED — REBRAND PROPOSAL

DESIGN, BRAND CONSULTING

2020

In-house rebrand using a dot-motif to mimic the latitude and longitude lines of the globe while signifying the distance an Alfred 
employee is willing to go to get the job done. As a graphic device, this dot-motif used a macro and micro zoom gesture to convey 
the difference between user and corporate messaging.  



ALFRED — UNIFORM PROPOSALS

DESIGN, BRAND CONSULTING

2020

Jacket uniform proposals using Alfred’s new dot-motif branding system.



NEW YORK MAGAZINE

CREATIVE DIRECTION

2023

Creative Direction for New York Magazine’s tote bag campaigns.



NEW YORK MAGAZINE

CREATIVE DIRECTION, ILLUSTRATION

2023

Illustrations for New York Magazine’s 2023 Awards Season coverage.



EATER — MERCHANDISE AND PUBLISHING [UNREALIZED]
 
CREATIVE DIRECTION, DESIGN

2021

Completed at Vox Media.



THE CUT CAFE
 
CREATIVE DIRECTION, DESIGN

2024

Identity and experiential design for The Cut and Bluestone Lane partnership.



ONEPLUS 7T — VISUAL IDENTITY / LAUNCH EVENT KEYNOTE & SOCIAL MEDIA

DESIGN LEAD

2019

The OnePlus7T was the first product to compete with Apple, Samsung, and Google premium phone products. In order to stand out 
from the competition, I led a small design team to design a visual campaign that dismissed the blurry-rainbow-gradient visual trend 
of most tech/smartphone companies and built a visual branding system for OnePlus that relied heavily on a thoughtful color scheme 
and rigid typographic hierarchy. These guidelines allowed the system to be easily applied and establish a sense of cohesion across 
digital assets, packaging, press kits, and other collateral.



ONEPLUS 7T — VISUAL IDENTITY / PRESS KIT & PHONE PACKAGING

DESIGN LEAD

2019



PS (POPSUGAR) REBRAND
 
CREATIVE DIRECTION, DESIGN

2024

The new visual identity transforms Popsugar, the pop culture news outlet, into PS, the wellness and lifestyle focused brand.



PS (POPSUGAR) REBRAND
 
CREATIVE DIRECTION, DESIGN

2024

Retail packaging



VOX MEDIA — PODCAST TILE ART [PROPOSALS]

CREATIVE DIRECTION, DESIGN

2021 – 2023



EVEN THE STRONG RECORDS — LAB RAT

CREATIVE DIRECTION, DESIGN

2023

Cover art for DJ Polo and NKC’s “Lab Rat” EP and singles.



A MEMORIAL TO COMMEMORATION, TOLD THROUGH FILM STILLS (DANIEL TERNA)
 
CREATIVE DIRECTION, DESIGN

2023

In collaboration with artist and photographer Daniel Terna, I concepted and designed the layout for his installation in St. Ottilien 
Archabbey, Bavaria, Germany. Photographs documenting Daniel’s father, Fred Terna, a WWII Holocaust survior, at a Holocaust 
ceremony, are placed within an underlying design grid constructed as a film strip. Fragments from Fred’s journal entries (in both 
English and Germany) are overlaid on top, styled as subtitles to a film. Consideation to audiences’ entry and approach to each 
panel was also taken into account so that the timeline and narrative of this documentation had clairty but also intrigue to roam freely.



SPACESPACESPACE

CO-ORGANIZER, DESIGN, FABRICATION

2018

SpaceSpaceSpace was a three-day gathering centered around alternative pedagogy, self-organizing, and exploring ways of 
disrupting the productions of knowledge within academic structures. Inflatable architecture was built to house the event and provide 
a stark contrast to the historic Cranbrook campus. It was also meant to be seen as ephemeral so that an urgency to establish and 
maintain a connecton between Detroit initiatives and Cranbrook could be instilled. Because the inflatable architecture was such an 
important facet of the SpaceSpaceSpace event, the bespoke typeface for the branding used standardized architectural handwriting 
as its foundation and morphed it with the bubbly forms of the inflatable architecture. 



SARAH WONDRACK

CREATIVE DIRECTION, DESIGN

2019

Book design for fiber artist Sarah Wondrack.



ALYSSA KLAUER

CREATIVE DIRECTION, DESIGN

2019

The book design for painter Alyssa Klauer uses the blurry and volatile brush strokes of Klauer’s paintings to depict the intersection 
of magic, feminism, cherries, and other themes and methodologies of Klauer’s practice.



USC SCHOOL OF ARCHITECTURE — PROGRAM

DESIGN (Creative Direction: 2 × 4)

2012

Three booklets bound as one book to depict the overall progress of developing as a student and professional through the entire 
USC School of Architecture undergraduate and graduate programs. The book’s grid structure and layout become more complex 
within each new booklet.



VARIOUS LOGOTYPES
 
CREATIVE DIRECTION, DESIGN

2011 – Present
 
Logotypes for various clients: VAMP Magazine, SteamRooms, Nervous Attack Records, ALFM/MekkoDJ.



UNDERCURRENT LOGOTYPES [PROPSALS]
 
CREATIVE DIRECTION, DESIGN

2020
 
Produced for the NYC agency, Listen. Undercurrent was an interactive art/music platform.



SOMEDAY
 
CREATIVE DIRECTION, DESIGN

2021

Identity and web design for the NYC gallery Someday.



CAREERS
How We Can Help                                      Our Partners                                      Our Alfreds                                     About Us Get the App

Hello we’re Alfred

Learn More

From weekly errands to household chores, we take care of
routine tasks so you can focus on the things that matter most.

Hello, we’re Alfred.
From weekly errands to 
household chores, we take care 
of routine tasks so you can focus 
on the things that matter most.

Learn More

UNIVERSE APP CREATOR AWARDS [PROPOSAL]
 
CREATIVE DIRECTION, DESIGN

2020

This identity was based off of the basic functionality of the Universe app and how it could be redefined to speak to design, 
technology, and collectivism on the internet.



PRATT INSTITUTE — DESIGN SYSTEMS

DESIGN

2016–2017

Two design systems made to help expedite the workflow of the Pratt Creative Services department. The first system was made for 
internal use by the Creative Services team, while the other was for external use by clients. Both accomodate typographic rules and 
logistics to easily translate to print or digital collateral of different formats and dimensions.



BANTU WAX — SURFBOARDS

DESIGN (Creative Direction: Look Studios)

2019



VARIOUS POSTERS

CREATIVE DIRECTION, DESIGN, ILLUSTRATION

2011–Infinity


