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Rory King is a multidisciplinary designer, creative director, and educator based in New York City. In addition to his studio 
practice he has taught multidisciplinary design courses at Pratt Institute and Wayne State University. He received his MFA from 
Cranbrook Academy Of Art.

Selected clients include Vox Media, New York Magazine, Sony Music Entertainment, Koto, Instrument, Look Inc., OnePlus, Sylvain,  
Noë & Associates, Listen, Pratt Institute, Anomaly, Bloomberg Businessweek, Mold Magazine, Cranbrook Art Museum.



Case Studies
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The Code conference had been a staple within 
tech journalism for a long time, legitimized by its 
co‑founder and host, Kara Swisher. The challenge 
of this project was rebranding the conference 
for the future—around a new set of hosts and 
a younger audience.

CODE CONFERENCE 2023 — CREATIVE DIRECTION, DESIGN



The new identity stemmed from the idea of Code being a building block, where a system of growth 
originates from the logo, depicting the tech industry’s evolving impact on society.

CODE CONFERENCE 2023 — CREATIVE DIRECTION, DESIGN



Every composition speaks to something that starts with Code and grows from there. It’s a system 
that is not only fun to look at but also fun to create. It lives between predictability and volatility. 
Never expected but not random either.

CODE CONFERENCE 2023 — CREATIVE DIRECTION, DESIGN
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CODE CONFERENCE 2023 — CREATIVE DIRECTION, DESIGN



Alfred is focused on redefining the future 
of what it means to live in a city for residents, 
property owners, and local businesses. 
The identity system was built from the ground 
up to increase awareness and adoption of their 
services. Core messaging inserts Alfred services 
into scenes of everyday life, and allows users 
to understand the breadth of offerings Alfred 
provides them.

ALFRED 2020 — DESIGN, BRAND CONSULTING



ALFRED 2020 — DESIGN, BRAND CONSULTING



ALFRED 2020 — DESIGN, BRAND CONSULTING



ALFRED 2020 — DESIGN, BRAND CONSULTING
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ALFRED 2020 — DESIGN, BRAND CONSULTING



Popsugar was a brand with name recognition 
but waning resonance. The new identity 
transforms the pop‑culture obsessed Popsugar 
into the wellness and lifestyle focused PS.

PS (POPSUGAR) 2024 — CREATIVE DIRECTION, DESIGN



The new logo is optimistic, grounded, and bold. It is meant to communicate confidence on every 
asset it stamps. It shows up large as a graphic, or small as an anchor.

PS (POPSUGAR) 2024 — CREATIVE DIRECTION, DESIGN



The design system is meant to be dynamic and generative. The playful layering of colored planes 
informs the construction of the system. It speaks to depth, fun, variety, and inclusivity.

PS (POPSUGAR) 2024 — CREATIVE DIRECTION, DESIGN



PS (POPSUGAR) 2024 — CREATIVE DIRECTION, DESIGN



PS (POPSUGAR) 2024 — CREATIVE DIRECTION, DESIGN



Rejecting the blurry-rainbow-gradient visual 
trend of most tech and smartphone companies, 
the identity system for OnePlus relied heavily on 
a thoughtful color scheme and rigid typographic 
hierarchy to depict the impact of a new bold and 
visionary smartphone entering the market.

ONEPLUS 2019 — CREATIVE DIRECTION, DESIGN



ONEPLUS 2019 — CREATIVE DIRECTION, DESIGN
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Various Projects
RORY KING



EATER — MERCHANDISE AND PUBLISHING [UNREALIZED]
 
CREATIVE DIRECTION, DESIGN

2021

Completed at Vox Media.



NEW YORK MAGAZINE

CREATIVE DIRECTION

2023

Creative Direction for New York Magazine’s tote bag campaigns.



NEW YORK MAGAZINE

CREATIVE DIRECTION, ILLUSTRATION

2023

Illustrations for New York Magazine’s 2023 Awards Season coverage.



THE CUT CAFE
 
CREATIVE DIRECTION, DESIGN

2024

Identity and experiential design for The Cut and Bluestone Lane partnership.



VARIOUS LOGOTYPES
 
CREATIVE DIRECTION, DESIGN

2011 – Present
 
Logotypes for various clients: VAMP Magazine, SteamRooms, Nervous Attack Records, ALFM/MekkoDJ.



THE VULTURE SPOT (NEW YORK MAGAZINE)
 
CREATIVE DIRECTION, DESIGN

2024

The Vulture Spot identity was crafted to fit a variety of environments and therefore has a kinetic nature built into the logo with 
“SPOT” having the flexibility to be positioned anywhere.



SARAH WONDRACK

CREATIVE DIRECTION, DESIGN

2019

Book design for fiber artist Sarah Wondrack.



ALYSSA KLAUER

CREATIVE DIRECTION, DESIGN

2019

The book design for painter Alyssa Klauer uses the blurry and volatile brush strokes of Klauer’s paintings to depict the intersection 
of magic, feminism, cherries, and other themes and methodologies of Klauer’s practice.



USC SCHOOL OF ARCHITECTURE — PROGRAM

DESIGN (Creative Direction: 2 × 4)

2012

Three booklets bound as one book to depict the overall progress of developing as a student and professional through the entire 
USC School of Architecture undergraduate and graduate programs. The book’s grid structure and layout become more complex 
within each new booklet.



SOMEDAY
 
CREATIVE DIRECTION, DESIGN

2021

Identity and web design for the NYC gallery Someday.



321 GALLERY

CREATIVE DIRECTOR, DESIGN, WEB DEVELOPMENT

2016 – PRESENT

The identity for 321 Gallery is based on the gallery’s DIY approach to a white-collar profession, with the “logo” mimicking the 
gallery’s architectural floor plan while dissonant typography conditionally brands both the gallery and their artists as one entity. 
Each iteration attempts to draw out eccentricities that are confrontational and memorable to their audience.



CAREERS
How We Can Help                                      Our Partners                                      Our Alfreds                                     About Us Get the App

Hello we’re Alfred

Learn More

From weekly errands to household chores, we take care of
routine tasks so you can focus on the things that matter most.

Hello, we’re Alfred.
From weekly errands to 
household chores, we take care 
of routine tasks so you can focus 
on the things that matter most.

Learn More

UNIVERSE APP CREATOR AWARDS [PROPOSAL]
 
CREATIVE DIRECTION, DESIGN

2020

This identity was based off of the basic functionality of the Universe app and how it could be redefined to speak to design, 
technology, and collectivism on the internet.
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